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A 7 Step-Formula For Your New Bio Story 
 
Seriously…Who Taught You How to Write Your Bio?  
 
Most of us never learned this lesson. Or if we did, we’ve come to believe we’re supposed to 
brag and tell the world we’re smarter, cooler, and more successful than everyone else. Isn’t 
there something intuitively wrong with this model!? Consider the 7 steps in this free three-page 
formula to create a bio that gets you seen, recognized, and appreciated for who you really are. 
 
Consider the following: your perceived value (and worth) is directly linked to your personal 
story. Especially if you‘re part of the Creative Class (e.g. entrepreneur, speaker, author, 
blogger, designer, consultant, or expert in some niche or topic).  
 
Few of us have been taught how to authentically talk about ourselves in a hyped-up age of 
social media and personal branding. Thankfully, there’s a new way of distinctive storytelling — 
without the need for bragging, arrogance or self-importance. This handout will introduce you to 
this breakthrough process.  
 
Below is a step-by-step formula for how to sequence the core elements of your story 
into a memorable bio that changes how people perceive you.  
 
If you’re interested in going deeper, The New About Me is an affordable online program with a 
proven process and dramatic results. It teaches how to create a more powerful storyline, 
especially if your career is in the midst of reinvention. 
 
Ready to go from an ordinary biography to a more distinctive story? 
 
Step One: Opening Lead 
 
Make your audience the hero of the story. In the first sentence: Describe who you are, what 
you do, and whom you serve. Establish relevance in the mind of your reader and they’ll be 
eager to read more.  You don’t really have permission to take your audience on a journey, if 
you can’t demonstrate that you know who they are. What’s the core need or challenge you 
address, and for whom? 
 
Step Two: Point of View 
 
Have something to say. Tell the bigger story. Find a perspective on your issue, topic, or field of 
work. Articulate a mission if you have one (e.g. transform how people think of conflict 
resolution). Let the reader know you are working in service to something larger than yourself. 
What’s missing from the conversation? 
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Step Three: Back Story 
 
Explain the origin for how you came to see the world this way. Maybe it was something that 
happened as a kid or early in your career.  Think of your own superhero origins. How did you 
come into your powers? What set you off on this quest or journey? What’s the riddle or 
mystery you are trying to solve? 
 
Step Four: Twists and Turns 
 
A story is never told in a straight line. Your career rarely plays out accordingly. Instead, there 
are different chapters that color the journey. It’s your job to connect the dots. Illustrate the 
meaning and learning you’ve gathered along the way. Character trumps credentials. What 
twists and turns have defined you? Where and how did you begin to refine your point-of-view 
on the issue? 
 
Step Five: External Validators 
 
The more famous you are, the shorter the bio. We all have a habit of leading with (if not hide 
behind) external validators. In all fairness, being an expert demands social proof. Yet, not so 
much as to seem pretentious or insecure. Begin with your story in your own voice, before 
turning to other’s endorsements. Granted, when you are doing something new and different, 
it’s important to anchor in the familiar. Name and reinforce the recognized worlds and circles 
you are a part of. Draw on validators like past clients, publications, education, pedigree, your 
philosophy, and social affiliations. Why can I trust and believe in you?  
 
Step Six: Humanize Yourself 
 
Now that you’ve established you’re “kind of a big deal”, you need to remind the reader you’re 
not so different from them. Invite them into relationship. Tell them what you like to geek out on. 
Share some guilty pleasures. Describe the things you love as hobbies or interests. This will 
make you more approachable and relatable. You’re human too. How are we similar? What do 
we share in common? 
 
Step Seven: Call to Action 
 
OK, you’re almost done. You’ve told your bio story and captured the interest of your reader. 
Now what? Provide a call to action that invites them to connect with you even deeper. This can 
be a suggestion to visit your website, follow you on twitter, or download special report/offer of 
immediate value. Ideally, get them to opt-in via email to something and give you permission to 
talk with them further.  
 
Hope You’re Now Ready to Conquer the World!  
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Start applying the 7 principles of this handout directly to your bio. Also, share your feedback, 
comments, and results with us at http://bit.ly/lQv9mG.  
 
Do You Want Help With This Process?  
 
Check out The New About Me – our affordable online curriculum with videos, worksheets, and 
case examples to help you leverage the story factor in your bio.  
 
Our program gives you in-depth structure and support you’ll need to capture your deeper self 
and share it in an accessible manner. There’s even a version of the program with 1-on-1 
coaching and editing for those really serious about results. 
 

To learn more and register visit www.thenewaboutme.com 
 
Share The Love. Pass This On! 
 
Have you benefited from this free formula? Pass it on to your friends and colleagues by 
directing them to http://bit.ly/lQv9mG. 
 
You can also re-tweet a message like this: “RT @getstoried – Who Taught You How to Write 
Your Bio? Download a breakthru formula for better #storytelling - http://bit.ly/lQv9mG” 
 
About Michael Margolis 
 
An educator and evangelist, Michael teaches change-makers how to get others to believe in 
their story. The son of an inventor and artist, Michael’s obsessed with storytelling and how 
ideas get socialized into reality. As the Dean of Story University, he develops online courses 
and as the President of Get Storied oversees a growing web of content and 
products. Michael also curates the Reinvention Summit, a virtual conference on 
the future of storytelling with 37 speakers and 500+ participants in 2010.  
 
His work and ideas have been featured in Fast Company, BrandWeek, and 
Storytelling Magazine. Past clients include a diverse bunch ranging from 
Audubon, Omnicom, and Zappos.com. His latest book, Believe Me: a 
Storytelling Manifesto for Change-Makers and Innovators is available 
on Amazon.com, or for free as a digital download. Michael is left-handed, color-blind, and eats 
more chocolate than the average human. He’s not afraid to admit his TV guilty pleasures 
include Celebrity Rehab and Millionaire Matchmaker. Give him a holler on twitter @getstoried, 
he’d love to hear from you. 


